
Te Ahi Tūtata is our Māori business within Beca.  
Our name is derived from a whakataukī (proverb): 

Tāku ahi tūtata, tāku mata 
kikoha. Tāku ahi mamao,  
tāku mata kiporo.

 This whakataukī speaks of a fire – when you are 
close to the fire, you have the ability to keep your blade 
sharp and ready for action. It is about fighting for a 
cause close to one’s heart. 

As a Māori-centred business we are focused on 
listening to the needs and aspirations of Māori. Our 
business provides a suite of advisory services and 
consists of kaimahi Māori (Māori staff) and tangata 
Tiriti who bring their cultural knowledge, specialist skills 
and technical capability to a variety of projects. 

Our Purpose

Creating better  
outcomes for Māori and 
Aotearoa underpinned  
by Te Tiriti o Waitangi.

Our Vision

Embodying our legacy as  
an Aotearoa company 
through Māori leadership 
and empowering te ao 
Māori within our industry 
and communities.
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2024 – 2027 STRATEGY 

01    Te Tiriti o Waitangi

Te Ahi Tūtata is committed to establishing Beca as an 
industry role model that embeds Te Tiriti o Waitangi in 
every facet of the Beca Aotearoa New Zealand business  
to achieve equitable outcomes.

02   Whanaungatanga. Relationships

We prioritise and value strong, enduring and collaborative 
relationships with tangata whenua and tangata tiriti.

03  
   Ringihia i te Kete.  
   Expanding Knowledge

Pouring from the basket of knowledge we will expand  
our understanding of Te Tiriti o Waitangi, te reo Māori  
and te ao Māori.

04   Te Kaiwhakatere.  
   Navigation of Delivery

Exemplary services and delivery achieved through a 
dedicated and collaborative team of Kaiwhakatere who 
will work to support positive outcomes for Māori.

05
  Tutungia te Ahi. 
  Business Growth and Development

Ignite business growth for Te Ahi Tūtata by prioritsing  
key markets that are aligned with the aspirations of  
Māori. Refine internal processes for easy engagement  
for all stakeholders.
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Our Key Priorities
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